
 

 
 

 

Division of Wildlife
Scott A. Zody, Chief

2045 Morse Rd., Bldg. G
Columbus, OH 43229-6605

Phone: (614) 265-6300

February 25, 2014

Dear Potential Advertiser;

Ohio’s hunters and anglers spend millions of dollars every year on outdoor products and services. 
Promote your business or services in Ohio’s hunting and fishing regulation publications and you 
can reach more than 1.2 million hunters and anglers!

The Ohio Department of Natural Resources, Division of Wildlife manages the fish and wildlife 
resources in the state and distributes Ohio’s regulations. These regulations reached more than 
1,281,378 potential customers in the 2013-2014 seasons.  Advertising with the Ohio Division 
of Wildlife puts your information in the hands of every hunter and angler in the state.  No other 
printed publication reaches as many targeted, potential customers.

The Division of Wildlife is making available to the public limited space on specific pages, sections, 
and locations in the 2014-2015 Ohio Hunting Regulations.

Unlike traditional media sales and marketing agencies, the Ohio Division of Wildlife is a 
government agency bound by purpose and ethics to serve all Ohioans equally and fairly without 
bias or preference.  All transactions must be fair and transparent so that no advantage is given to 
any group or individual and the highest ethical standards possible are maintained.

The blind bidding process allows all businesses, corporations, and individuals to consider what 
their particular needs are, where they would like their product or service promoted, and what that 
opportunity is worth compared to other promotional investments. The sealed bids are evaluated 
after the closing dates and awards are made based on the bids submitted.  Each page, section, or 
location will have a minimum bid price and specifications for each.  All bids considered will have to 
meet or exceed the posted minimum bid price. 

Bidders must submit a complete competitive sealed bid.  An Advertising Bid Form is supplied with 
this mailing and must be submitted with the required information. Bids are accepted for the Ohio 
Fishing Regulations beginning in August, and for the Ohio Hunting and Trapping Regulations in 
March. 

Please keep in mind the ODNR Division of Wildlife reserves the right to select or reject advertisers 
based on the compatibility and propriety of the Advertiser with a medium and with the mission and 
goals of the ODNR Division of Wildlife. Also, ODNR Division of Wildlife will not accept advertising 
for illegal activities, tobacco products, alcoholic beverage products, pornographic products, 



fireworks, images that portray any unsafe or improper activity, private lotteries, scientifically unproven 
technologies, ads claiming to provide a health or medical benefit, advertising for political candidates, 
advertising that contains or conveys a political message, any advertising that implies endorsement 
by the ODNR Division of Wildlife, or one that is demeaning to any protected class, including but not 
limited to minorities, ethnic groups or women. ODNR Division of Wildlife may reject advertising from 
any entity whose activities are either intended or may be construed to influence the outcome of any 
election, department permitting, contracting or other regulatory program. 

The revenue generated through advertising sales reduces the cost of producing these publications, 
which makes more funding available for important fish and wildlife management projects. Every dollar 
you invest in advertising with the Ohio Division of Wildlife goes back into the Wildlife Fund. This fund 
is used to improve the fish and wildlife resource and their habitats, which makes Ohio a great place to 
hunt and fish.

									         Sincerely,

									         SCOTT ZODY
									         Chief

SZ/VE/vf

Enclosures



Additional Specifications 

INVITATION TO BID FOR:   

Invitation to Bid (ITB) on advertising space(s) available in the printed version of the 
publication entitled Ohio Hunting and Trapping Regulations 2014-15. 

Any questions or clarifications regarding this Invitation to Bid (ITB) should be directed to 
the Division of Wildlife, wildlife.matters@dnr.state.oh.us, 1-800 WILDLIFE or 
wildohio.com.  
 
BID TITLE:  Advertising, Ohio Hunting and Trapping Regulations 2014-15 

DEADLINE FOR SUBMISSION DATE:  March 20, 2014, received by 4:00 p.m. E.S.T. 

BID NOTICE DATE:  March 3, 2014 

 
A.0 - DESCRIPTION; OVERVIEW 

A.1  

Available to the Public for Bid 

The Ohio Department of Natural Resources, Division of Wildlife, hereinafter referred to 
as the “Publisher", is making available to the public, limited space on specific pages, 
sections, and locations in the 2014-2015 printing of the Ohio Hunting and Trapping 
Regulations publication.  Awards will be based on the highest bid from any responsive 
and responsible bidder that meet the terms, conditions, and limitations stated in the 
Terms, Conditions and Limitations Section of this ITB. 

A.2 

Responsive Bidder 

A bidder (herein also referred to as advertiser) is responsive if the bid responds to the 
bid specifications in all material respects and contains no irregularities or deviations 
from the specifications that would affect the amount or specifications of the bid or 
otherwise give the bidder an unfair competitive advantage. 

A.3 

Responsible Bidder 

The Publisher’s determination of the definition of a responsible bidder includes but may 
not be limited to the following factors:  

1. the bidder’s business or mission provides benefits and/or services to hunters, 
anglers, or outdoor recreational activities 

2. the bidder’s business or mission complements, matches, or supports the goals 
and mission of the Publisher  

3. the bidder’s business or mission shows respect and appreciation for wildlife and 
habitat 



4. the bidder’s business facilities reflect a professional and responsible business 
practice that reflect positively to the public, 

5. the bidder’s business or product can provide what is promoted in the ad 

A.4  

Bid Price 

Each page, section, or location made available for advertising/promotional space will 
have a minimum bid price for that specific page, section, or location and specifications 
for each (see Exhibits A, B and C).  All bids considered will have to meet or exceed the 
posted minimum bid price. 

Each bidder will indicate if they wish to be considered for only one (1) space or two (2) 
spaces in the publication.  

Each bidder will have the opportunity to bid on up to two (2) locations in the Hunting 
and Trapping Regulations Section and/or the Outdoor Sports Marketplace Section 
indicating their preference as either first or second (1st, 2nd ).  

A bidder could result with two (2) advertising awards total if they indicate they wish to be 
considered for more than only one (1) space (see Advertising Bid Form).   

If a bidder is the highest bidder for more than one (1) location and the bidder indicated 
they wish to be considered for only one (1) space, preference will be given to the ad that 
is larger in size.   

No single bidder will be awarded more than two (2) locations total in the Ohio Hunting 
and Trapping Regulations publication based on bids collected.  

A.5 

Complete Competitive Sealed Bid   

Bidders must submit a complete competitive sealed bid, which should include the items 
listed in the How to Submit Bids section of this ITB and any additional information 
required. An Advertising Bid Form is supplied with this ITB that must be submitted and 
filled out with the required information. 

All Advertising Bid Forms will be sent to the ODNR, Division of Wildlife, Fiscal 
Section, Attention Regulations Advertising, 2045 Morse Road, Bldg. G, Columbus 
OH 43229-6693.   

All bid envelopes must include the words SEALED BID on the outside of the envelope. 
All bids will be secured and remain sealed until the posted DEADLINE FOR 
SUBMISSION DATE. After the DEADLINE FOR SUBMISSION DATE all bid envelopes 
will be opened and reviewed to determine if the bid meets all of the requirements listed 
in the Terms, Conditions and Limitations Section of the ITB.  If the bid meets all of the 
terms, conditions and limitations, an award will be made to the highest responsive and 
responsible bidder. 

  



A.6 

Successful Bidder 

When making an award for a specific page, section, or location, preference will be given 
to the larger ads. 

A bidder is considered successful if its bid offer is the highest dollar amount for that 
particular specified page, section, or location that the bidder is bidding on and meets all 
of the terms, conditions and limitations stated in this ITB in comparison to all other 
bidders.  While bidders may offer discounts and other similar incentives, discounts and 
incentives will not be used in making the determination of the bid. The ad spaces have 
requirements and specifications as indicated on the Advertising Bid Form and awards to 
successful bidders will be made according to these requirements, limitations, and 
specifications. 

 

B.0 - INSTRUCTIONS AND RESPONSIBILITIES FOR BID 

B.1 

Bidder May Request Clarification 

If a bidder discovers an inconsistency, error, or omission in this ITB, the bidder should 
request clarification from the Publisher.  Bidders should make their requests for 
clarification a minimum of five (5) working days before the DEADLINE FOR 
SUBMISSION DATE.  No other form of clarification is acceptable.  Failure of bidder to 
comply may result in the Bidder being deemed not responsive. 

Any questions or clarifications regarding this Invitation to Bid (ITB) should be directed to 
the Division of Wildlife, wildlife.matters@dnr.state.oh.us, 1-800 WILDLIFE or 
wildohio.com. 

B.2 

When Bids may be Submitted  

The Publisher must receive SEALED BID envelopes and have them time stamped no 
later than 4:00 p.m. E.S.T. on the DEADLINE FOR SUBMISSION DATE.  Bids received 
after 4:00 p.m. E.S.T. on the DEADLINE FOR SUBMISSION DATE will be considered 
as late, will not be considered, and result in the Bidder being deemed not responsive. 

B.3 

Rejected Bids 

The Publisher may reject any bid, in whole or in part, if any of the following 
circumstances are true: 

1. The bid is not in compliance with the requirements, specifications, terms, 
conditions, or limitations stated in the Agreement and/or the ITB, 

2. The Publisher determines that awarding any item is not in the best interest of the 
Division of Wildlife, the Department of Natural Resources, or the State of Ohio. 

  



B.4 

Tied Bids 

If two or more bidders offer the same price for the same size for the same page, 
section, and/or location and both are determined to be responsive and responsible, the 
Publisher may break the tie with the flip of a coin.  The Publisher may assign “heads” 
and “tails” to the bidders.  The coin flip may be conducted in the presence of the 
bidders, if they elect to be present, and is the final determination of the lowest, 
responsive and responsible bidder.  When making an award for a specific page, section, 
or location, preference will be given to the larger ad. 

B.5 

Withdrawal after Bid Opening 

A bidder may, by written request, withdraw its bid after bid opening, if there is 
reasonable proof that an inadvertent mistake was made and the correction cannot be 
determined with reasonable certainty.  “Inadvertent” means inattentive or unobservant; 
heedless; due to oversight; unintentional.  If the Publisher suspects that the successful 
bid contains a mistake, the Publisher may ask the bidder for written confirmation of its 
bid. 

B.6 

Correction before Bid Opening 

If a bidder withdraws its bid and resubmits it with revisions, the revisions should be 
clearly identified, dated, and signed or initialed by the bidder on the resubmitted 
Advertising Bid Form. The omission of a bidder’s signature to a resubmitted bid may 
result in the bid being determined to be not responsive. Any corrections must be 
completed off the premises.  

B.7 

Correction after Bid Opening 

The Publisher may permit a bidder alleging an inadvertent error to correct its bid, after 
opening, only if the mistake and the correction are clearly evident from the bid and 
correction does not otherwise give the bidder an unfair competitive advantage. 

B.8  

Required to Comply 

Bidders are required to comply with all of the terms and conditions of the ITB, whether 
the bidder had actual knowledge of the terms and conditions of the ITB and regardless 
of any statement or omission in the bid that might indicate a bidder’s contrary intention.  
The Publisher will not agree to any additional or inconsistent terms or conditions 
proposed by the bidder.  The terms and conditions of the ITB prevail over any 
inconsistent or additional terms or conditions of the bid proposed by the bidder. 

  



B.9 

Information Requested. 

The Publisher may request additional information to evaluate a bidder’s responsiveness 
to the ITB or to evaluate a bidder’s responsibility.  If a bidder does not provide the 
requested information, it may adversely impact the Publisher’s evaluation of the bidder’s 
responsiveness or responsibility.   

B.10 

Ethics 

All bidders and employees of the Publisher are bound by the Ethics Laws of the State of 
Ohio. Any bidder or employee of the Publisher who violates any of these laws will be 
subject to penalties set forth by law.  

B.11 

Non-Collusion Certification  

By the signature affixed on the Advertising Bid Form the Bidder certifies the he/she is 
(sole owner, partner, president, secretary, etc.) of the party making the forgoing bid; that 
such bid is genuine and not collusive or sham; that bidder has not colluded, conspired 
or agreed, directly or indirectly, with any bidder or person, to put in a sham bid; or 
colluded or conspired to have another not bid and has not in any manner, directly or 
indirectly, sought by agreement or collusion, or communication or conference, with any 
person to fix the bid price of its bid or any other bidder, or to fix any overhead, profit or 
cost element of the bid price, or of that of any other bidder, or to secure any advantage 
against any bidder or any person or persons interested in the proposed contract; and 
that all statements contained in the bid are true; and further, that the bidder has not, 
directly or indirectly, submitted this bid, or the contents thereof, or divulged any related 
information or data to any association or to any member or agent of any association. 

 

C.0 – SPECIFICATIONS 

C.1 

Space Available and Minimum Bid Price(s) 

The following is a list of the pages, sections, sizes, and locations, with specific 
specifications and the minimum bid price for the locations that will be made available for 
bid.   

Each bidder will have the opportunity to bid on up to two (2) locations total indicating 
their preference as either first or second (1st, 2nd ).   No single bidder will be awarded 
more than two (2) spaces total based on bids collected.  When making an award for a 
specific page, section, or location, preference will be given to the ad that is larger in 
size. (See Exhibits A, B and C) 

The Publishers has the discretion to award ad space to bidders who bid on lower priced, 
smaller spaces to the higher priced, larger spaces IF the higher priced spaces receive 
NO qualifying bids.  



SPECIFIC LOCATIONS IN THE HUNTING AND TRAPPING REGULATIONS 
SECTION  
 Six (6) pages of space are available in these specific locations.   

1A  – Inside Front Cover, opposite the publication Index 
SIZE: Full Page ads, 5.375” x 8.375” Full Bleed;  

 Minimum Bid Price; Full page ad; $8,000.00 

 SIZE: Half page ads, 5.375” x 4.1875” Full Bleed;  
Minimum Bid Price; Half page ads; $4,000.00 

2B  – Page 4;  (opposite) Season and Bag Limit Table  
SIZE: Full Page ads, 5.375” x 8.375” Full Bleed;  

 Minimum Bid Price; Full page ad; $6,000.00 

 SIZE: Half page ads, 5.375” x 4.1875” Full Bleed;  
Minimum Bid Price; Half page ads; $3,500.00 

3C  – Page 6;  (opposite) Deer Seasons and Bag Limit Map  
SIZE: Full Page ads, 5.375” x 8.375” Full Bleed;  

 Minimum Bid Price; Full page ad; $7,000.00 

 SIZE: Half page ads, 5.375” x 4.1875” Full Bleed;  
Minimum Bid Price; Half page ads; $4,000.00 

4D  – Center Spread  
SIZE: Full Spread, (across center gutter) ads, 10.75” x 8.375” Full Bleed; 

 Minimum Bid Price; Full page ad; $10,000.00 

 SIZE: Full, Single page ads, 5.375” x 8.375” Full Bleed; 
Minimum Bid Price; Half page ads; $6,000.00 

 
HUNTING AND TRAPPING REGULATIONS SECTION  

Only seven (7) pages of space are available in this section.  Placement of ads in 
this section is at the discretion of the Publisher. 

6F  – Full Page Ad,  
 SIZE: 5.375” x 8.375” Full Bleed; 
 Minimum Bid Price; $5,000.00 

7G  – One-Half (1/2) Page Ad,  
 SIZE: 5.375” x 4.1875” Full Bleed; 
 Minimum Bid Price; $3,000.00 

8H  – One-Third (1/3) Page Ad,  
 SIZE: 5.375” 2.75” Full Bleed; 
 Minimum Bid Price; $1,800.00 

  



OUTDOOR SPORTS MARKETPLACE 
Only four (4) pages are available in this section.  Placement of ads in this section is 
at the discretion of the Publisher. 

9J  – Half Page Ad  
 SIZE: 4.5” x 3.75” No Bleed 
 Minimum Bid Price; $1,500.00 

10K  – One-Third Page Ad 
 SIZE: 4.5” x 2.5” No Bleed 
 Minimum Bid Price; $1,000.00 

11L  – One Quarter Page Ad 
 SIZE: 2. 25” x 3.75” Vertical, No Bleed 
 Minimum Bid Price; $800.00 

12M – Classified Ad  
 SIZE: 2.25” x 1.25” No Bleed  
 Minimum Bid Price; $250.00 

C.2 

Mechanical Requirement for Printing Publication  

The Ohio Hunting and Trapping Regulations publication specifications: finish trim size: 
5.375” x 8.375”; printed web offset; saddle-stitched; gloss coated 70 lb. white stock. 

C.3 

Material Preferred 

Digital submissions are preferred.  
Formats: Adobe In-Design (CS4), Photoshop or Illustrator documents, jpg. files at 300 
dpi, and/or PDF files prepared and formatted for printer. Accepted (but not preferred) 
also, Microsoft Word, or Publisher.  Art elements at 300 dpi or greater resolution, 100% 
of original size, supplied in Mac format via CD or DVD and all art files, fonts, etc. 
included.  Hard-copy proofs at 100% size to match each supplied digital file must be 
provided.   

C.4 

Finished Artwork 

All final, finished artwork for the ad must be delivered to the Publisher in one of the 
above required formats no later than April 11, 2014.   

Finished artwork formatted as specified in C.4 Material Preferred: must be sent to: 

Ohio Department of Natural Resources 
Division of Wildlife,  
Graphic Communications Section 
Attn: Advertising, Ohio Regulations 
2045 Morse Road, Bldg. G2 
Columbus, Ohio 43229-6693 



C.5 

Art, Design, Service Fees 

All hard copy submissions may be subject to scanning charges to convert to digital.  
Composition and typesetting are chargeable to advertiser at Publisher’s cost.   

Publisher reserves the right to reject advertising it judges to be of sub-standard quality, 
or may reset copy at advertiser’s expense.  All art, design, and/or servicing fees will be 
billed to the advertiser at a rate of $85.00 per hour in one half hour increments per 
project. 

 

C.8 
Production Schedule and Timeline 

The production schedule and timeline is: 

 March 3, 2014; Bid Notification 

 March 20, 2014; Deadline for receiving SEALED BIDS   

 March 26, 2014;  Notice of approval and award sent to successful bidder  

 April 11, 2014;  Advertising Agreement with signatures received by Publisher 

 April 11, 2014;  Payment in full for successful bid price quoted received  

 April 11, 2014;  Final approved artwork received by Publisher 

 May 15, 2014;  Final artwork sent to printer by Publisher 

 June 1, 2014;  Printed publication distributed and in circulation  

 

D.0 - TERMS, CONDITIONS AND LIMITATIONS SECTION 

D.1 

Wildlife Violations 

Businesses, vendors, persons, or places of operations that have had wildlife violations 
may be rejected from the bidding process. (Businesses or individuals may apply for an 
exemption to this rule if there have been no citations from the Division of Wildlife within 
the past five years.) 

D.2 

Change in Ownership 

A change in ownership or name/title of client does not release the originating 
agency/advertiser from liability for payment. 

D.3 

Publicity 

The Contractor will not advertise that it is doing business with Publisher or use this 
Contract as a marketing or sales tool without prior, written consent of the Chief of the 
Division of Wildlife. 

 



D.4 

News Copy or Editorial Material 

Advertisements resembling news copy or editorial material will be identified as an 
“ADVERTISEMENT” by the Publisher.  

D.5 

Errors 

The Publisher is not responsible for errors in key numbers, text, or copy, nor is 
Publisher responsible for copy changes received after closing date for submission of 
ads. 

D.6 

Failure to Print, Publish, or Circulate 

Publisher is not liable for any failure to print, publish or circulate all or any portion of any 
issue in which an advertisement accepted by Publisher is contained if such failure is 
due to acts of God, strikes, accidents or other circumstances beyond Publisher’s control 
or beyond the Publisher’s stated intentions or goals. 

D.7 

Damages Arising from Bid Specifications   

A bidder may not be compensated for damages arising from inaccurate or incomplete 
information in the ITB specifications or from inaccurate assumptions based upon the 
specifications. 

 

E.0 HOW TO SUBMIT BIDS   

E.1 

Attachments 

The Advertising Bid Form and Exhibits A, B and C are attached for reference. 

E.2 

Advertising Bid Form 

Each bidder must fill out and submit the Advertising Bid Form supplied with this ITB 
with all the required information. 

E.3 

Sealed Bids 

Each Advertising Bid Form must be submitted in a sealed envelope to the following 
address (with the words SEALED BID clearly marked on the outside of the envelope): 

Ohio Department of Natural Resources 
Division of Wildlife, Fiscal Section 
Attn: Regulations Advertising 



2045 Morse Road, Bldg. G 
Columbus, Ohio 43229-6693 

E.4 

Courier Service 

If a bidder uses an express mail or courier service, the title and the words SEALED BID 
must be clearly marked on the express mail or courier envelope, or must be enclosed in 
a sealed envelope inside the express mail or courier service envelope, with the title and 
the words SEALED BID clearly marked on the inside envelope.  A bid that is not 
properly and clearly marked and is inadvertently opened before the scheduled bid 
opening time may not be evaluated for award.  

E.5 

Contract and Payment after Award 

After the successful bidder is notified by letter, the bidder will have until 4:00 p.m. April 
11, 2014 to return the signed contract and submit full payment for the space(s) awarded 
either by certified bank check, cashier’s check or money order.  If the signed contract 
and full payment is not received by 4:00 p.m. April 11, 2014, the bidder will be 
considered nonresponsive and the award will be given to the next bidder.  

The signed contract and full payment must be delivered to the following address: 

Ohio Department of Natural Resources 
Division of Wildlife, Fiscal Section 
Attn: Regulations Advertising 
2045 Morse Road, Bldg. G 
Columbus, Ohio 43229-6693  

 

 



EXHIBIT A
Specific Locations in the Hunting and Trapping Regulations

1A - 2B - 3C - 4D
These exhibit examples are for specific ad placement

1A - will appear on page 2, inside front cover opposite the publication index

2B - will appear on page 4 opposite the Season and Bag Limit table

3C - will appear on page 6 opposite the Deer Zone and Bag Limit Map

4D - will appear in the center spread, across the gutter in the middle of the publication

1A 2B

3C 4D



EXHIBIT B
Hunting and Trapping Regulations Section

6F - 7G - 8H
These exhibit examples 
are for illustration 
purposes only, not for 
specific placement of ad 
purchased.  Placement 
of these ads are at the 
desecration of the 
publisher.  The purchased 
ad may appear within any 
section of the regulation 
booklet.  Requests 
for placement my be 
considered.



EXHIBIT C
Outdoor Sports Marketplace

9J - 10K - 11L - 12M





Advertising Bid Form
Ohio Hunting and Trapping Regulations 2014-2015

Bidder Company/Business Name

Type of Business, Organization, or Product

Contact Person

Federal Tax ID No.

Street Address

City State Zip

Phone No. Fax No.

Email Address

See Invitation to Bid for instructions and options.
Each page, section, or location available for advertising/promotional space will have a minimum bid price for that specific 
page, section, or location and specifications for each (see Exhibits A , B, C).  All bids considered will have to meet or 
exceed the posted minimum bid price.  Each bidder will indicate if they wish to be considered for only one (1) space or 
two (2) spaces in the publication.  Each bidder will have the opportunity to bid on up to two (2) locations in Hunting and 
Trapping Regulations Section and/or the Outdoor Sports Marketplace Section indicating their preference as either first or 
second (1st, 2nd).  A bidder could result with two (2) advertising awards total if they indicate they wish to be considered 
for more than only one (1) space.  If a bidder is the highest bidder for more than one (1) location and the bidder indicated 
they wish to be considered for only one (1) space preference will be given to the ad that is larger in size.  No single bidder 
will be awarded more than two (2) locations total in the Ohio Hunting and Trapping Regulations publication based on bids 
collected. See the How to Submit Bids section on the Invitation to Bid/Agreement Contract).

I would like to bid and be considered for placement in (check only one box) q ONLY one (1) location 
q TWO (2) locations

Page 1 of 2  Initial: _______________

Ohio Department of Natural Resources, Division of Wildlife; DNR 9034_h (R0214)

Each Advertising Bid Form must be submitted in a sealed envelope to the following address (with the words SEALED BID 
clearly marked on the outside of the envelope):

Ohio Department of Natural Resources
Division of Wildlife, Fiscal Section
Attn: Regulations Advertising
2045 Morse Road, Bldg. G
Columbus, Ohio 43229-6693



Indicate Preference 1st, 2nd, (1, 2)    (See Exhibits A, B, C) Minimum Bid Price Your Bid Price

Specific Locations in the Hunting and Trapping Regulations Section (Preference will be given to the ad that is larger in size.)

1A
Inside Front Cover, 5.375” x 8.375” Full bleed Full-Page Ad; $8,000 $
Inside Front Cover, 1/2 page, 5.375” x 4.1875” Full bleed 1/2-Page Ad; $4,000 $

2B
Page 4, Season & Bag Limit Table, 5.375” x 8.375” Full bleed Full-Page Ad; $6,000 $
Page 4, Season & Bag Limit Table, 1/2 page, 5.375” x 4.1875”, Bleed 1/2-Page Ad; $3,500 $

3C
Page 6, Deer Season Map, 5.375” x 8.375” Full bleed Full-Page Ad; $7,000 $
Page 6, Deer Season Map, 1/2 page, 5.375” x 4.1875” Bleed 1/2-Page Ad; $4,000 $

4D
Center Spread, 10.75” x 8.375” Full bleed Full Spread; $10,000 $
Center Spread, single page; 5.375”” x 8.375” Full bleed Single Page; $6,000 $

Hunting and Trapping Regulations Section (Placement of ads in this section is at the discretion of the Publisher.)

6F Full-page ad, 5.375” x 8.375” Full bleed Full-Page Ad; $5,000 $

7G Half-page ads, 5.375” x 4.1875” Full bleed 1/2-Page Ad; $3,000 $

8H One-Third page ad, 5.375” x 2.75” Full bleed 1/3-Page Ad; $1,800 $

Outdoor Sports Marketplace Section (Placement of ads in this section is at the discretion of the Publisher.)

9J Half-page ad, 4.5” x 3.75”, No Bleed 1/2-Page Ad; $1,500 $

10K One-Third page ad, 4.5” x 2.5”, No Bleed 1/3-Page Ad; $1,000 $

11L One-Quarter page ad, 2.25” x 3.75” Vertical, No Bleed 1/4-Page Ad; $800 $

12M Classified Size ad, 2.25” x 1.25”, No Bleed Classified ad $250 $

Page 2 of 2  Initial: _______________

Bidder Company/Business Name

By the signature affixed on this Advertising Bid Form the bidder certifies the he/she represents the party making the forgoing bid; that such bid is 
genuine and not collusive or sham; that bidder has not colluded, conspired or agreed, directly or indirectly, with any bidder or person, to put in a 
sham bid; or colluded or conspired to have another not bid and has not in any manner, directly or indirectly, sought by agreement or collusion, or 
communication or conference, with any person to fix the bid price of its bid or any other bidder, or to fix any overhead, profit or cost element of the bid 
price, or of that of any other bidder, or to secure any advantage against any bidder or any person or persons interested in the proposed contract; and 
that all statements contained in the bid are true; and further, that the bidder has not, directly or indirectly, submitted this bid, or the contents thereof, 
or divulged any related information or data to any association or to any member or agent of any association. The bidders confirms and agrees to 
comply with all of the terms and conditions of the Invitation to Bid  
All bidders and employees of the ODNR, and the Division of Wildlife are bound by the Ethics Laws of the State of Ohio. Any bidder or employee who 
violates any of these laws will be subject to penalties set forth by law.

_____________________________________________________________    ___________________________________
Signature										          Date

_____________________________________________________________
Print name

_____________________________________________________________
Title/Office


	Blank Page



